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Introduction and Methodology

The Strategic Counsel is pleased to present this summary of results for a recently 
completed survey for The Globe and Mail.

The survey was conducted online among the following:

– National Canada

– English and French Canada interviewing

– Age 18+

– Natural fall out for gender

– All respondent are “professional sports fans”

Data was collected between Monday November 19th and Wednesday November 21st, 2007

Note when reading the data:  not all columns will add to %100 due to rounding.



Key Findings
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Overall 

This survey on the state of Canadian football suggests that the CFL remains a key part of Canadian 
society, particularly in Western Canada. 

The CFL is an intrinsic element of Canadian society and culture. The emotional attachment to the league 
that is evident across Canada (including Quebec) suggests that it remains one of the important unifying 
elements of Canadian society. It is clear that the overwhelming majority of Canadian sport fans do not 
wish to see the CFL disappear into the history books.    

Nevertheless, the CFL continues to face stiff challenges from the marketing powerhouse that is the NFL.  
The NFL has clearly gained a superior position in the single largest market in Canada, Ontario, where 
NFL football is clearly viewed as the preferred experience: some 65% of Ontario sports fans tend to be 
oriented toward NFL football.    The NFL has gained this significant presence in Ontario because it is 
perceived to be a superior product.  In Ontario (and to an even greater extent, Toronto) the NFL is judged 
by sports fans to be superior in a number of respects:   

– Great quarterbacks 

– Exciting game 

– Entertaining, more knowledgeable, and high quality TV commentators 

– Better merchandise, memorabilia, and souvenirs 

– Sustained interest throughout the game   

– High quality football experience 
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Overall (cont’d) 

Having said this, CFL continues to hold a significant footprint in the Ontario sport fans market – 51% are 
oriented toward the CFL.  But, to put this into context,  74% of Western sports fans are focused on the 
CFL.  

Another key emerging threat facing the CFL is the affinity that younger people have for NFL football. 
Younger sports fans find NFL football to be more attractive than the CFL version.   

These challenges are manifesting themselves in higher levels of receptivity among sports fans toward the 
placement of an NFL franchise in the Toronto market.  A majority of Ontarians and Quebecers see an 
NFL franchise as being a positive development.  By contrast, Western Canadian sports fans are much 
less likely to see this event as positive.   There is a broad consensus across Canada that an NFL 
franchise would have a negative impact on the CFL.   

These results also imply that as the broadcast coverage rights moves from CBC to TSN, there is a need 
to re-think about how the CFL is covered on television.  Clearly, the NFL television coverage is perceived 
to be superior. 
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Canadian sport fans have strong emotional ties to the CFL -- it is 
an important element of Canadian society 

Canadian sports fans have strong allegiances to the CFL – in many ways, it remains a unifying institution 
that brings Canadians together: 

– 80% (51% strongly) believe that it is important for the CFL to survive. 

– 79% (50% strongly) think that as a Canadian it is important for the CFL to exist   

It is worth noting that these sentiments are evident across the country including Quebec, where the 
support for the CFL remains strong both in Montreal as well as in the rest of the province.  These positive 
feelings about the CFL are strongly held by all age groups – however, Canadians under 24 years of age 
are slightly less positive about the CFL.  

Moreover, most Canadian sports fans also strongly reject the idea that they wouldn’t care if the CFL 
closed down – only 9% agree.  Again, this perspective is strongly rejected across the country, including 
Quebec and Ontario.    

In addition, about two-thirds of sports fans feel that the CFL provides a great alternative to NFL football.   

Most sports fans (60%) feel that the CFL has a bright future, and only 10% disagree.  Just less one-third 
(28%) are unsure.  

However, less than one-third (29%) say that they would change their behaviour and watch more CFL 
football if they thought the league might be in danger of closing down.  About 38% are not sure whether it 
would affect their behaviour, while one-third disagree saying that the prospect of the CFL closing down 
would change their behaviour. 
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Overall, Canadian sports fan are divided as to whether they 
prefer CFL to NFL football – however significant regional 
differences are evident 

Over one-third (36%) prefer CFL football; 34% prefer NFL football; and 30% like both equally.     

Sharp regional differences exist:  Western Canadian sports fans (51%) prefer CFL football, while only 
one-quarter prefer the NFL.  In Ontario (particularly in Toronto), 40% prefer the NFL game, while 31% 
prefer the CFL.   

Only relatively small segments of sports fans watch the CFL (11%) or the NFL (7%) on an exclusive 
basis. Some 21% primarily watch the CFL, but sometimes view NFL football.  A similar proportion (21%) 
primarily watch the NFL, but also tune into CFL games.  Again, CFL viewership is much more 
pronounced among Western sports fans, while Ontarians tend to be more likely to tune into NFL games.
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Preferences among Canadian sport fans overall concerning the 
relative merits of NFL and CFL television broadcasts are evenly 
divided, but again substantial regional differences exist 

Just over half (51%) prefer NFL broadcasts, while 49% prefer CFL broadcasts.    These broadcast 
preferences mirror league preferences.  

In the West, a clear majority (59%) prefer the CFL television experience, while a similar proportion of 
Ontarians (58%) prefer the NFL broadcast experience.  

Younger age groups (under 24 years old – 68%, 35 to 54 years old – 57%) are more likely to prefer NFL 
broadcasts, while those over the age 55 are more likely to prefer CFL broadcasts (59%).
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The NFL enjoys a number of significant image advantages over 
the CFL 

The NFL is viewed (particularly by Ontario and Toronto sports fans) to have a number of key advantages 
over the CFL.  Even Western Canadian sports fans acknowledge that the NFL performs better on these 
considerations:     

– Features ‘top’ athletes 

– Great quarterbacks     

– Entertaining TV commentators 

– High quality TV commentators   

– Great merchandise, souvenirs, and memorabilia   

The CFL is preferred on two attributes:  
– High scoring 

– Giving back to the community   

Overall, these findings suggest that Canadian sport fans believe that the NFL represents a modestly 
better football experience.   
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Placing a NFL franchise in Toronto is perceived to be a positive
development by a plurality of sports fans, but a broad consensus
exists that this would hurt the CFL 

About 45% say that locating an NFL franchise in Toronto would be a positive development, while only 
23% feel that it would be a negative development.   However, there are significant regional differences: 

– Ontario (54%) and Quebec (54%) sport fans are much more positive toward the location of a NFL franchise in 
Toronto. Toronto residents (58%) are the most positive.   

– Not surprisingly, residents of Western Canada are much more inclined to think that an NFL franchise in Toronto 
would be a negative development.     

There is a widely held belief that having an NFL franchise in Toronto would likely damage the CFL:  some 
two-thirds (64%) say that an NFL franchise in Toronto would have a negative impact on the CFL.  This 
view is widely shared by most Canadians including Toronto residents (70%). Quebec sports fans (51%) 
are less likely to think that this would be negative for the CFL.  

Over one-quarter (27%) say that they would likely watch more NFL football if a franchise was located in 
Toronto.  Not surprisingly, the biggest impact would be in the Ontario market (35%), particularly in 
Toronto (40%). 



Detailed Tables
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More than half of fans have watched both league’s games.

Q.   In the past year, have you watched in person or on TV at least one CFL game, an NFL game, have watched both or haven’t watched either in the past year?
Base: Total sample

5952675745545955545955

I have watched at 
least one CFL and 
NFL game in the 
past year

141419131115131418814

I have not watched 
either CFL or NFL 
games in the past 
year

Sub-Region More Likely to 
Watch on TVLeague Preference

22

5

%
474
NFL

1

33

%
526
CFL

6

9

%
300

Both 
Equally

26

5

%
336
NFL

1

43

%
364
CFL

18

13

%
301

Southern 
Ontario

1415202820

I have watched at 
least one CFL game, 
but not an NFL game 
in the past year

15

%
207

17

%
383

7

%
245

5

%
296

11

%
1000

Region

I have watched at 
least one NFL game, 
but not a CFL game 
in the past year

n=
TorontoOntarioQuebecWest

Total
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Most sport fans have yet to visit a football league website. 

Q.   In the past year, have you accessed CFL.ca or NFL.com? 
Base: Total sample

43920488303230182425NFL.com

Sub-Region More Likely to 
Watch on TVLeague Preference

55

15

%
474
NFL

74

24

%
526
CFL

73

19

%
300

Both 
Equally

51

12

%
336
NFL

72

26

%
364
CFL

65

14

%
301

Southern 
Ontario

6165735865
I have not accessed 
CFL.ca or NFL.com 
in the past year 

1615162919CFL.ca

%
207

%
383

%
245

%
296

%
1000

Region

n=
TorontoOntarioQuebecWest

Total
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There is parity between the NFL and CFL on league preference.

Q.   If you had to choose between CFL and NFL football, would you say that you prefer CFL or NFL football, or do you like both equally? 
Base: Total sample

Sub-Region
More Likely to 
Watch on TVLeague Preference

30

69

1

%
474
NFL

30

2

68

%
526
CFL

100

-

-

%
300

Both 
Equally

-

100

-

%
336
NFL

-

-

100

%
364
CFL

29

41

30

%
301

Southern 
Ontario

2829352530I like both equally 

3031315136I prefer CFL football 

43

%
207

40

%
383

34

%
245

24

%
296

34

%
1000

Region

I prefer NFL football 

n=
TorontoOntarioQuebecWest

Total
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The CFL enjoys a slight advantage on preferred TV viewership.

Q.   If there was a CFL and NFL football game on tv at the same time, which would you be more likely to watch? 
Base: Total sample

Sub-Region
More Likely to 
Watch on TVLeague Preference

100

-

%
474
NFL

-

100

%
526
CFL

47

53

%
300

Both 
Equally

98

2

%
336
NFL

1

99

%
364
CFL

56

44

%
301

Southern 
Ontario

4345506653The CFL game

58

%
207

55

%
383

50

%
245

34

%
296

47

%
1000

Region

The NFL game

n=
TorontoOntarioQuebecWest

Total
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CFL enjoys a slight advantage on TV viewership over the NFL.

Q.   Which one of the following statements best describes your football viewing habits? 
Base: Total sample
Note:  “NFL/CFL Exclusive” Viewers are those who will only watch NFL/CFL  football games and will not watch CFL/NFL games

“NFL/CFL Dominant” Viewers are those who usually watch NFL/CFL  football games but  will watch CFL/NFL games as well
“Dual Viewers” are those who watch CFL or NFL football games (these individuals have been included in the NFL Overall and CFL Overall totals
“NFL/CFL Overall” includes NFL/CFL Dominant and Exclusive viewers and those who “will watch CFL or NFL football games” 

Note:  Columns will not add to 100% as “Dual Users” are included in both NFL and CFL Overall totals

2628511617282729213027Dual Viewer

2628511617282729213027Dual Viewer

141319111216131416714I don’t watch either

2985691887474951587459CFL OVERALL

8329648719656665484955NFL OVERALL

42112511273027181621NFL Dominant Viewer

-201-28568131411CFL Exclusive Viewer

Sub-Region More Likely to 
Watch on TVLeague Preference

3

15

%
474
NFL

37

<1

%
526
CFL

17

1

%
300

Both 
Equally

2

20

%
336
NFL

42

1

%
364
CFL

14

10

%
301

Southern 
Ontario

1614243021CFL Dominant Viewer

9

%
207

9

%
383

9

%
245

3

%
296

7

%
1000

Region

NFL Exclusive Viewer

n=
TorontoOntarioQuebecWest

Total
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Fans are evenly split on their preferred football TV broadcasts.

Q.   If you had to choose between CFL tv broadcasts or NFL tv broadcasts, would you say that you  prefer watching CFL tv broadcasts or NFL tv broadcasts? 
Base: Total sample

Sub-Region
More Likely to 
Watch on TVLeague Preference

5

95

%
474
NFL

88

12

%
526
CFL

44

56

%
300

Both 
Equally

5

96

%
336
NFL

94

6

%
364
CFL

40

60

%
301

Southern 
Ontario

6158504151I prefer watching 
NFL TV broadcasts

39

%
207

42

%
383

50

%
245

59

%
296

49

%
1000

Region

I prefer watching 
CFL TV broadcasts

n=
TorontoOntarioQuebecWest

Total
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NFL is perceived to have the ‘top’ athletes. 

Q.   For each of the following statements, do you think that the statement applies more to the CFL, to the NFL, or to both equally? 
Base: Total sample

216322287811119CFL
6226357123454544473743NFL
3759632756474848425248Both

73010638151416172619CFL
40817467313429271323NFL
5363734855555256576158Both

73413543181819203021CFL
41717484293028211723NFL
5359704653535253595356Both

2367149201819162720CFL
4029501262725211120NFL
5862844950555556646260Both

Features the top 
athletes in their sport 

Sub-Region
More Likely to 
Watch on TVLeague Preference

%
474
NFL

%
526
CFL

%
300

Both 
Equally

%
336
NFL

%
364
CFL

%
301

Southern 
Ontario

Has a good reputation 

Is exciting 
%

207
%

383
%

245
%

296
%

1000

RegionStatement applies 
to…

Consistently features 
competitive match ups 

n=
TorontoOntarioQuebecWest

Total
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NFL is viewed to have better quarterbacks and a brighter future.

Q.   For each of the following statements, do you think that the statement applies more to the CFL, to the NFL, or to both equally? 
Base: Total sample

2396253191820202822CFL
3617451222222201018NFL
6260875345606058616261Both

5248431111112181815CFL
5513276212444442322433NFL
4062653457454546515852Both

2337143171617152518CFL
3427432212219171317NFL
6465865655636163686365Both

2194226879111611CFL
5516286314384038422735NFL
4364683660545354475754Both

Is fun to watch 

Has a bright future 

Is entertaining 

Has great 
quarterbacks 

Sub-Region
More Likely to 
Watch on TVLeague Preference

%
474
NFL

%
526
CFL

%
300

Both 
Equally

%
336
NFL

%
364
CFL

%
301

Southern 
Ontario

%
207

%
383

%
245

%
296

%
1000

RegionStatement applies 
to…

n=
TorontoOntarioQuebecWest

Total
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CFL is seen as being higher scoring, yet the NFL has entertaining 
TV commentators.

Q.   For each of the following statements, do you think that the statement applies more to the CFL, to the NFL, or to both equally? 
Base: Total sample

2265235121313171815CFL
531228599404039212931NFL
4562674056484849625354Both

1439201445232224313127CFL
17252021214111059NFL
6960756653656465596464Both

1837231644242626233728CFL
3113163612262623261521NFL
5150614944514851514851Both

Features entertaining 
TV commentators 

Gives back to 
communities 

Is high scoring 

Sub-Region
More Likely to 
Watch on TVLeague Preference

%
474
NFL

%
526
CFL

%
300

Both 
Equally

%
336
NFL

%
364
CFL

%
301

Southern 
Ontario

%
207

%
383

%
245

%
296

%
1000

RegionStatement applies 
to…

n=
TorontoOntarioQuebecWest

Total
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NFL is thought to have great merchandise and memorabilia.

Q.   For each of the following statements, do you think that the statement applies more to the CFL, to the NFL, or to both equally? 
Base: Total sample

Features TV 
commentators who are 
knowledgeable about 
the sport 

22042279910131412CFL
30611374212220171417NFL
6874856268697070707271Both

2518368222324273928CFL
48110591323331201423NFL
5048823831474446524849Both

117212365613129CFL
5020285719454645252835NFL
4863704158494949626056Both

Is a sport I watch 
during the ‘regular’ 
season and playoffs 

Has great league or 
team merchandise, 
memorabilia or 
souvenirs 

Sub-Region More Likely to 
Watch on TVLeague Preference

%
474

NFL

%
526

CFL

%
300

Both 
Equally

%
336

NFL

%
364

CFL

%
301

Southern 
Ontario

%
207

%
383

%
245

%
296

%
1000

RegionStatement applies 
to…

n=

TorontoOntarioQuebecWest
Total
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NFL provides a high quality football experience.

Q.   For each of the following statements, do you think that the statement applies more to the CFL, to the NFL, or to both equally? 
Base: Total sample

Is one of my favourite 
professional sports 
leagues 

26215278242426324834CFL
61216741384037311930NFL
3835692520383737373236Both

1284138121213152015CFL
44716526313130221924NFL
5665804757575757636161Both

2469161202023233325CFL
49311621333733251425NFL
4952803738474345535350Both

Provides fans with an 
overall high quality 
experience 

Is able to maintain my 
interest throughout the 
games I watch 

Sub-Region More Likely to 
Watch on TVLeague Preference

%
474

NFL

%
526

CFL

%
300

Both 
Equally

%
336

NFL

%
364

CFL

%
301

Southern 
Ontario

%
207

%
383

%
245

%
296

%
1000

RegionStatement applies 
to…

n=

TorontoOntarioQuebecWest
Total
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NFL has high quality TV commentators. 

Q.   For each of the following statements, do you think that the statement applies more to the CFL, to the NFL, or to both equally? 
Base: Total sample

Has high quality TV 
commentators 

2215128101211141412CFL
471124529373834192728NFL
5168714763535055675960Both

Sub-Region More Likely to 
Watch on TVLeague Preference

%
474

NFL

%
526

CFL

%
300

Both 
Equally

%
336

NFL

%
364

CFL

%
301

Southern 
Ontario

%
207

%
383

%
245

%
296

%
1000

RegionStatement applies 
to…

n=

TorontoOntarioQuebecWest
Total
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There is parity between the Super Bowl and the Grey Cup 
desirability.

Q.   Each year, which event do you look forward to more, the Grey Cup or the Super Bowl? 
Base: Total sample

1081278111110959Neither

Sub-Region
More Likely to 
Watch on TVLeague Preference

26

60

5

%
474
NFL

33

7

52

%
526
CFL

49

20

20

%
300

Both 
Equally

19

70

4

%
336
NFL

25

6

62

%
364
CFL

27

37

25

%
301

Southern 
Ontario

2628362530Both equally

2527164930The Grey Cup

38

%
207

36

%
383

40

%
245

20

%
296

32

%
1000

Region

The Super Bowl

n=
TorontoOntarioQuebecWest

Total
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About two-thirds expect to watch the Grey Cup. 

Q.   How likely are you to watch this year’s Grey Cup? 
Base: Total sample

2511142910222120161218NET Will Not Watch

5179704482585859687666NET Will Watch

1047103998737Definitely will not 
watch the Grey Cup 

14871971312129911Probably will not 
watch the Grey Cup 

Sub-Region
More Likely to 
Watch on TVLeague Preference

25

21

30

%
474
NFL

10

26

53

%
526
CFL

16

25

45

%
300

Both 
Equally

27

19

24

%
336
NFL

8

27

56

%
364
CFL

20

26

32

%
301

Southern 
Ontario

2121161217May or may not 
watch the Grey Cup 

3534405642Definitely will watch 
the Grey Cup 

23

%
207

25

%
383

28

%
245

20

%
296

24

%
1000

Region

Probably will watch 
the Grey Cup 

n=
TorontoOntarioQuebecWest

Total
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A similar proportion also expect to watch the Super Bowl.

Q.   How likely are you to watch this year’s Super Bowl? 
Base: Total sample

511841310109889
Definitley will not 
watch the Super 
Bowl 

8350748342676865756065NET Will Watch

92615730181718151818NET Will Not Watch

41464178797109
Probably will not 
watch the Super 
Bowl 

924121028151616102317
May or may not 
watch the Super 
Bowl 

Sub-Region More Likely to 
Watch on TVLeague Preference

23

59

%
474
NFL

28

22

%
526
CFL

31

43

%
300

Both 
Equally

21

63

%
336
NFL

26

16

%
364
CFL

28

39

%
301

Southern 
Ontario

2826302326Probably will watch 
the Super Bowl 

40

%
207

39

%
383

45

%
245

37

%
296

40

%
1000

Region

Definitely will watch 
the Super Bowl 

n=
TorontoOntarioQuebecWest

Total
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A NFL franchise in Toronto is perceived to be positive. 

Q.   If the NFL were to place a franchise in Toronto, would you consider this to be a positive development, a negative development or it doesn’t make a difference to you?
Base: Total sample

Sub-Region
More Likely to 
Watch on TVLeague Preference

27

11

62

%
474
NFL

38

33

29

%
526
CFL

42

17

40

%
300

Both 
Equally

22

10

68

%
336
NFL

35

39

27

%
364
CFL

24

20

56

%
301

Southern 
Ontario

2124403433It doesn’t make a 
difference to me 

5854512945This would be a 
positive development 

21

%
207

23

%
383

9

%
245

37

%
296

23

%
1000

Region

This would be a 
negative 
development 

n=
TorontoOntarioQuebecWest

Total
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Most understand that it could have a negative impact on the CFL.

Q.   If the NFL were to place a franchise in Toronto, would it have a positive impact, negative impact or no impact on the CFL? 
Base: Total sample

Sub-Region
More Likely to 
Watch on TVLeague Preference

19

61

20

%
474
NFL

17

66

17

%
526
CFL

21

59

21

%
300

Both 
Equally

18

63

19

%
336
NFL

16

68

16

%
364
CFL

16

69

15

%
301

Southern 
Ontario

1414221818It will not have any 
impact on the CFL 

1615271518
It would have a 
positive impact on 
the CFL 

70

%
207

71

%
383

51

%
245

67

%
296

64

%
1000

Region

It would have a 
negative impact on 
the CFL 

n=
TorontoOntarioQuebecWest

Total
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The NFL in Toronto could stimulate more interest in the league.

Q.   If the NFL were to place a franchise in Toronto, how would this impact your NFL viewing?  That is, would you be likely to …? 
Base: Total sample

Sub-Region
More Likely to 
Watch on TVLeague Preference

6

63

31

%
474
NFL

16

62

22

%
526
CFL

11

67

22

%
300

Both 
Equally

5

60

35

%
336
NFL

17

61

23

%
364
CFL

9

56

35

%
301

Southern 
Ontario

99101511
Watch less NFL 
football games than 
you do currently 

4035241727
Watch more NFL 
football games than 
you do currently 

51

%
207

56

%
383

66

%
245

69

%
296

62

%
1000

Region

Watch the same 
amount of NFL 
football as you do 
currently 

n=
TorontoOntarioQuebecWest

Total
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Still, Canadian fans have strong emotional ties to the CFL. 

Q.   To what extent do you agree with the following statements?  Do you strongly agree, agree, neither agree nor disagree, disagree, or strongly disagree that 
Base: Total sample

1735204121412959I don’t care if the CFL 
were to close down 

2037291639313128223529
I would watch more CFL 
football if I thought that 
the league was in danger 
of closing down 

4874664177495051697262CFL football has a bright 
future in Canada 

5480705082656567627568
The CFL provides a great 
alternative to NFL 
football 

Sub-Region
More Likely to 
Watch on TVLeague Preference

65

67

69

%
474

NFL

92

91

92

%
526

CFL

84

83

87

%
300

Both 
Equally

61

63

64

%
336

NFL

92

92

93

%
364

CFL

74

75

76

%
301

Southern 
Ontario

7376808779
As a Canadian, I feel that 
it is important for the CFL 
to exist 

7576848981
As a sports fan, it is 
important that the CFL 
survives in Canada 

73

%
207

76

%
383

79

%
245

88

%
296

80

%
1000

Region

It is important that the 
CFL survives in Canada 

n=
TorontoOntarioQuebecWest

Total


